HEARING ON ARTISTS’
RESALE RIGHTS IS
CAUSE FOR HOPE IN THE
PASSING OF THE ART ACT
WASHINGTON—“I firmly believe that the time has come
for us to establish a resale
royalty right here in the United
States. By adopting a resale
royalty, the U.S. would join
the rest of the world in recognizing this important right.
The A RT Act would ensure
that American artists also
benefit whenever and wherever their works are sold,
whether in New York, London,
or Paris,” said Congressman
Jerrold Nadler (D-NY) in his
opening statement at the
House Judiciary’s subcommittee hearing where he introduced the American Royalties
Too (ART) Act which would
ensure visual artists are compensated when their original
artwork is resold.
Congressman Nadle r’s legislation would bring fairness to
American artists who, unlike
their fellow visual artists in 70
countries, do not receive any
compensation when their
works are resold at public
auction, even if the sale takes
place in a country that has
adopted the resale royalty
right. Unlike other artists,
such as songwriters and
performing artists who may
receive some royalties whenever their works are reproduce d or performed,
American visual artists
currently benefit only from the
original sale of their artwork.
This means that the artist receives no part of the longterm financial success of a
work. For example, if a young
artist sells a work of art for
$500 at the beginning of their
career, and the same work is
later sold for $50,000, the
artist gets nothing. It is the
purchaser, not the artist, who
benefits wh enever the value
of the artist’s work increases.
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STEVE ALPERT: ARTIST AS ACTIVIST
Steve Alpert is an artist with hampton, NY, about the then make, as if it was my duty,”
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SCULPTOR DALE MATHIS
OPENS DOWNTOWN
LAS VEGAS STUDIO

LAS VEGAS—Mixed media
artist and high-relief sculptor
Dale Mathis has opened a
3,000-square-foot studio and
showroom in Downtown Las
Vegas. Mathis, who also has
a working studio in the Philippines, believes his new space
in the tourist destination of
Las Vegas will expose his
sculpture, ranging in price
from $65 to $40,000, to more
people. “It’s always been a
dream of mine to have a studio where people can visit
and get a behind-the-scenes
look at where all the magic
happe ns,” says Dale. “Downtown Las Vegas is the perfect
place for me. It’s become a
collective of creative, inspirational, and positive energy.”
He says those interested in
purchasing, except for very
small pieces, will be referred
to one of the galleries that
sells his work. Currently, he is
planning to add select galleries to his dealer network.
Shown is a deck of 3-D metal
and mechanical playing
cards, an e dition of 2,500, the
same size as a standard card
size, and retailing for about
$65. Produced with monies
raised through a Kickstarter
campaign, the deck has been
described as “a piece of
playing card history.” Visit:
www.dalemathis.com or
call (702) 646-8881.
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THE ART OF SELLING TO MILLENNIALS
Millennials, or Gen Y as they
are also known, are defining
the way in which the global
marketplace is headed, with
estimates putting their purchasing power at $170 billion
a year, according to comScore, an Internet technology company that measures
what people do as they navigate the digital world. They
are the generation born between 1980 and 2000 that
grew up with cell phones and
personal computers.
We should begin to take
note of millennial shopping
habits, notes Vicki Arnot, coowner with her husband
Peter of Arnot Galleries in
Manhattan. “They are excellent candidates for the art
market—and it is interesting
how different they are in life
and in business from Generation X and the Baby
Boomers. So I ask, ‘How do
you adapt to them in the marketplace when you yourself
are from Gen X or a Baby
Boomer? It is almost like
speaking a different language.” She counts herself
fortunate to have a millennial
daughter, Nicole, who has a
business career and, as
such, can provide useful insights. “It requires a lot of
adaptation to reach out to
that market. They are on
warp speed, prefer texts to
e-mails, and do their research
online before buying.” For

of seasons,
retro clothing
from the ’60s
and ’70s has
been popular,
and the trend
has translated
into the type
of
artwork
that appeals
“It is a differto Millennient world, and
als—artists
learning how
such as Igor,
to reach out to
whose highly
them is an ex- “Girl at Night” by Igor is an stylized work
tremely impor- oil painting, 12 by 16 inches, that sells at
tant aspect of retailing for $1,100.
prices beginincorporating
ning around
Millennial prospects into your $1,000 retail, reflects those
future sales.” And yes, she decades. At the other end of
has achieved sales via text the price spectrum, they seek
message—grabbing
links out Rocca’s original paintings,
from her website to attach to which Mrs. Arnot describes
texts to advance toward clos- as more investment level.
(His work was recently acing the sale.
quired for the
Coca-Cola
collection.)
Those who
want a more
affordable
piece of art
by Rocca can
select a limited edition giclée, which he
makes himself and signs
in his studio
“25 Candy Machine” by Luigi Rocca, an
acrylic, 28 by 20 inches, price upon request. in Italy.
that reason,
the Arnot Galleries’ website
is specifically
designed to be
fast, easy to
use, and offer
an abundance
of information.

Mrs. Arnot compares the
art business to the fashion industry; for the past couple

To reach Arnot Galleries,
call (212) 245-8287 or visit:
www.arnotgallery.com.

“Journey of Souls” is now in
the permanent collection of
the National Museum of the
Marine Corps, Quantico, VA.

Steve Alpert, working from a
photograph of his painting
and journals, to write Benediction. She performed this
poem at the official unveiling
ceremony this summer at the
museum.

As homage to the painting, New York poet Susan
Dingle collaborated with

A giclée on canvas of
“Journey of Souls” is available as a gallery wrap from

Rich Timmons Fine Art
Gallery in Doylestown, PA,
exclusive representative of
Alpert’s prints of his military
work. For information, visit:
www.steadfastfineart.us or
call (267) 247-5867. For
more on Steve Alpert’s
work, go to his website:
www.stevealpertart.com or
phone (917) 623-0147.

STEVE ALPERT
continued from page 20
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